
 

150TH ANNIVERSARY SOCIAL MEDIA CAMPAIGN 

OVERVIEW 
Wichita Public Schools graduates between 2,500 and 3,000 students a year, representing our community’s 

greatest source of future workforce talent. Our community’s future depends on our ability to support, 

engage and retain the talent that will work, consume goods and lead in the future.  

Our purpose during the 2020-21 school year was to celebrate our legacy of 150 years of public education 

in the Wichita area, as well as look forward to the future our students will create for our community in the 

next 150 years. Monthly themes coinciding with key milestones during the year (such as National CTE 

Month in February) provided focused opportunities to tell important stories of how Wichita schools have 

shaped the Wichita community.  

Many things quickly changed due to COVID-19, limiting the 

physical presence we would be able to have with students, staff 

and community. However, our solid social media presence gave 

us the platform we needed to help celebrate our legacy. We 

created Flashback Friday posts, with a consistent frame used on 

the accompanying photos, to help share our district’s story 

through the lens of our designated themes. Transformation 

Tuesday video posts, shared the third Tuesday of each month, 

demonstrated the progress Wichita Public Schools has made 

over the years. These two tactics within the campaign enabled 

us to provide our students, staff and community with images 

and information regarding our proud history.  

To align with our Strategic Plan, we made sure to incorporate our Strategic Themes in the 150th thematic 

summary, along with key departments and programs across the district to display the many pieces that 

make up Wichita Public Schools. We collaborated with those key departments to generate content related 

to themes, as well as sourced material from a summary of our history as recorded in the book Our 

Common School Heritage: A History of the Wichita Public Schools by Sondra Van Meter.  

Over six months, WPS has shared 22 Flashback Friday posts. These have reached a collective audience of 

more than 100,000 individuals, gained 1,609 likes and been shared 191 times. Our Transformation 

Tuesday posts have reached a collective audience of more than 14,500 individuals, gained 38 likes, been 

shared 4 times and were viewed 320 times. 

This campaign can be viewed at https://www.facebook.com/wichitapublicschools.  

150TH THEMATIC SUMMARY 

Month Theme 

October Fine Arts 

November Innovating in Education 

December Leading Schools and Community 

January Promoting Athletics 

February Creating Future Ready Students 

March Serving the Community 

April  Collaborating with Families and Community 

May Celebrating our People 

June Moving Forward Together 

  

https://www.facebook.com/wichitapublicschools


 

EXAMPLE 150TH SOCIAL POSTS 

  

 

 

https://www.facebook.com/wichitapublicschools/posts/10164677239525483
https://www.facebook.com/wichitapublicschools/posts/10164350642375483
https://www.facebook.com/wichitapublicschools/posts/10164914718690483

